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Pursuing world class  

business excellence,  

 think globally, plan agilely,   

 and implement locally . 
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ểḰ ṕ ṇ NO.1 ṇ ṇṖ 

  ḱ ḭ  

  ḱ ףּ שּ ḭ 

וֹףּ     

  ḱ ṇ  

ỄḰ וֹ  

  ḱ ︡ ṇ ḱ ︣  

   ṇ ṕGHOṖ  

  ḱ שּ ḱ קּ  

  ḱ פּ ṇ ︣  

ễḰ ṇ  

  ḱ ḱ  

  ḱ ḱ ḭ ︡  

  ḱ וֹ ỎỎỎ ḭờỚỔỎ ḭ 

   ︡ ṡ ṇ Ṣ       

ẑGHOḲGlobal Head Office  ḭ CCCḲCash Conversion  Cycle ḭ ROICḲ ṕNOPAT/ ḭ 40.ỉṾ Ṗ 



 5 

ỆḰ ṇ ḭ  

  ḱ ṇ ḭ 

נּ     ṇ  

   ḱ ḭ כֿשּ  

   ṡ Ṣ ḭנּ שּ וֹךּ שּ  

ệḰ  

   ḱּף צּ ḱ ṇ ︡ וֹ כֿ ḭ 

פּ           

  ḱּף ︢ ︣ ṇ ṇ  

ṡ ṕVision Ṗ2016 Ṣ  
ệ  

 (Vision) 2016  
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ẑờỚỌḲ ḭờỚỐḲ ḭ ￼ךּ Ӹ  

  
14/1  15/1  

        

 77,465    119.0%  83,700  84,113  108.6%  100.5%  

 10,365  146.3%  12,100  12,780  123.3%  105.6%  

 11,002  148.9%  12,300  13,299  120.9%  108.1%  

 6,985  152.7%  7,800  8,451  121.0%  108.4%  

 39,981  123.5%  Ṉ 47,297  118.3%  Ṉ 

 57,955  119.4%  Ṉ 72,367  124.9%  Ṉ 

ỐớSṕ Ṗ 174.53  152.7%  Ṉ 211.65  121.3%  Ṉ 

ọớSṕ Ṗ 977.50  123.5%  Ṉ 1,156.39  118.3%  Ṉ 

ờỚỌ 20.7%  Ṉ  Ṉ 20.4%  Ṉ Ṉ 

ờỚỐ 19.7%  Ṉ   Ṉ 19.8 %  Ṉ Ṉ 

ṕ Ṗ 
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  14/1   15/1   

         

 77,465  100.0%  84,113  100.0%  108.6%  

Ẍ  
  

      ṧ 469  
  ṧ 511  
  ṧ 318  
  Ẏ 441  

 
 
Ẍ  

     Ẏ 247  
  

  
  
  

 43,000  55.5%  45,817  54.5%  106.5%  

 34,464  44.5%  38,296  45.5%  111.1%  

 24,098  31.1%  25,515  30.3%  105.9%  

 10,365  13.4%  12,780  15.2%  123.3%  

 636  0.8%  518  0.6%  81.4%  

 11,002  14.2%  13,299  15.8%  120.9%  

 Ẏ15  0.0%  Ẏ159  Ẏ0.2%  Ṉ 

 217  0.3%  185  0.2%  85.1%  

 6,985  9.0%  8,451  10.1%  121.0%  

ṕ Ṗ 
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ẑ ṕ Ṗ ḭךּ ףּ ︣Ḯ 
ẑ ḭ ףּ ףּ ︣Ḯ 

  

  
14/1   15/1   

    
 

     
 

 77,465  100.0%  44.5%  10,365  84,113  100.0%  108.6%  45.5%  12,780  

ṇḱ 
       

24,451  31.6%  45.8%  3,411  24,432  29.0%  99.9%  46.0%  3,752  

 
             

6,599  8.5%  11.5%  176  6,722  8.0%  101.9%  11.2%  189  

 ḱ 
       

6,721  8.7%  29.8%  212  6,761  8.0%  100.6%  28.7%  260  

 20,305  26.2%  53.1%  4,152  23,373  27.8%  115.1%  53.7%  4,969  

 21,980  28.3%  42.9%  6,041  26,301  31.3%  119.7%  43.7%  7,525  

 1,151  1.5%  20.5%  204  1,276  1.5%  110.8%  16.6%  173  

ṕ Ṗ 



 

22,417  

26,384  

6,125  

6,800  

5,418  

6,376  

2,118  

2,262  

2,412  

3,076  

0 10,000 20,000 30,000 40,000

14/1  

15/1  

 ( )          

  

10  

ẑṥ ṇ Ṧ15/1  Ḳ1 105.78  1 17.17  Ẕ 14/1 Ḳ 1 97.72  1 15.91  

44 ,900  

38,492  

ṇ 108.7 Ṿ 

ṇ 109.1 Ṿ 
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¸ ṇḱ  

Â  

Â ṇ  

Â ḭ  

 

¸  

Â אל ḭ  

 

¸ ḱ  

Â ṇ ḭ ḱ ṇ  

Â ṕ Ṗ 

 

¸  
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Â Ḳ וֹ  

 

¸  
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Â  



 

¸  

Â ṣשּאל   First ClassṤṣ ṇ  ṇ Ṥṣ Ṥ
ṣ לּ ṇ Ṥ  

ṇḱ  
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2015 ṕ Ṗ  

ẑ ṇ POS ṕ ṇ Ṗ 

¸  

Â ṇ ṇṣMahalo  laule aṕ  ṖṤ ṣRunfeeṕ ṖṤ 

Â 2014 12  ṇ ṇṣRunfeeṕ ṖṤ& CM  

2015 1  

︡ףּ  
פּ ṕבֿ Ṗ 

︣כֿ ￼ ṕ Ṗ 

ṇ ṕ Ṗ 

ṇ ṕ Ṗ 

¸ ḱ ṇ  

Â 40 ṕ 2,120 Ṗ 

Â ︡ ṡּף ךּ Ṣḭ ṡוֹ שּ Ṣ  
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¸  

Â קּ  ṣּפ Ṥṣ ︡ףּ צּ ךּ ṇ Ṥ 

¸  

Â ṇ ṇṣאל אל Ṥ  

Â  

Â 2014 10 שּ  ṇ  

 
ṇ  

ṣאל אל Ṥ  

¸ ṇ  

Â ṥ Ṧ 4  ẓ 190 ṕ Ṗ 

Â Ệ ṡMath -Program ṕ ṖṢּצ  

 

ḱ  

ṇ  
ṣ ︡ףּ צּ ךּ ṇ Ṥ 
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 ṡLansinohṢ ṇ ṇ 

¸  

Â Ḳ2014 11 ḭ ḱ וֹ  

Â Ḳ וֹ ṇּף ṇ ṇ  

Â Ḳ וֹ  

¸  

Â Ḳ ṕ ṇ ḭ Ṗ UP 

Â Ḳ ףּ  

Â ṇ צּ ḭשּאל ẓ ẓ ṇ ṇ  

קּ ︡  

 וֹ
ṇ 

¸  

Â Pigeon Global Partners Conference 2014 in Hawaii  

ṕ 14 Ṗ  

 



 

 

15  

 ṇ ṇ ṇ 

¸ ךּ  

Â ḱ ḭּ︡ף ḭקּ ṇ  

Â ףּ Ḳ  

Â ṇ ṇ  

¸ ḭ  
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14/1   15/1   

  
 

ṕ Ṗ 
 

ṕṾṖ 

 13,102  21,590  +8,488  164.8%  

 12,569  15,278  +2,709  121.6%  

 8,052  8,498  +446  105.5%  

 4,518  4,462  Ẏ55  98.8%  

 3,411  8,018  +4,606  235.0%  

 39,981  47,297  +7,315  118.3%  

 57,955  72,367  +14,411  124.9%  

 67.5%  63.8%  Ṩ Ẏ 3.7 pt  

ṕ Ṗ 



 

10,574 7,930 Ẏ 3,794Ẏ 3,1631,556 13,102

'ể4/1  ṕ57 Ṗ

13,102 10,135 Ẏ 3,134Ẏ 150 1,637 21,590

'ể5/1  ṕ58 Ṗ

10,574  

7,930  
Ẏ3,794  

10,135  Ẏ3,134  

Ẏ 150  

1,637  21,590  

Ẏ3,163  

1,556  13,102  13,102  

Ṯ ṯ ṇ  
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ṕ Ṗ 

ḱ Ḳ4,385  
           ṕ  Ẏ350 Ṗ 
 

Ḳ Ẏ3,995  
     ṕ   Ẏ 2,740 Ṗ Ḳ13,140  

          ṕ  10,986 Ṗ 
 

Ḳ    Ẏ1,312  
ṕẎ Ṗ     ṕ Ẏ587 Ṗ 

ḲẎ2,682  
        ṕ   Ẏ 3,223 Ṗ 
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14/1   15/1   

 
ṕ Ṗ 

 
ṕ Ṗ 

 
ṕ Ṗ 

 
ṕ Ṗ 

ṕẑểṖ 2,092  3,091  1,672  3,204  

ṕ Ṗ 733  1,663  780  1,705  

ṕẑỄṖ 820  1,730  938  1,932  

ṕ Ṗ 

ẑể ṕ Ṗ 

ẑỄ ּפּפ  
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20  
ẑờỚỌḲ ḭờỚỐḲ ḭ ￼ךּ Ӹ  

ể5/1   ể6/1   

      

 84,113  100.0%  108.6%  92,000  100.0%  109.4%  

 12,780  15.2%  123.3%  13,900  15.1%  108.8%  

 13,299  15.8%  120.9%  14,000  15.2%  105.3%  

 8,451  10.1%  121.0%  8,900  9.7%  105.3%  

 47,297  Ṩ  118.3%  48,900  Ṩ  103.4%  

 72,367  Ṩ 124.9%  72,000  Ṩ 99.5%  

ỐớSṕ Ṗ 211.65  Ṩ  121.3%  222.94  Ṩ  105.3%  

ọớSṕ Ṗ 1,156.39  Ṩ  118.3%  1,226.25  Ṩ  106.0%  

ờỚỌ 20.4%  Ṩ  Ṩ  19.4 Ṿ Ṩ  Ṩ  

ờỚỐ 19.8 %  Ṩ  Ṩ  19.0 Ṿ Ṩ  Ṩ  

ṕ Ṗ 
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  ể5/1   ể6/1   

      
 

     
 

 84,113  100.0%  45.5%  12,780  92,000  100.0%  109.4%  45.8%  13,900  

ṇḱ 
       

24,432  29.0%  46.0%  3,752  25,600  27.8%  104.8%  44.0%  3,818  

 
             

6,722  8.0%  11.2%  189  6,500  7.1%  96.7%  11.4%  202  

 ḱ 
       

6,761  8.0%  28.7%  260  7,200  7.8%  106.5%  31.5%  376  

 23,373  27.8%  53.7%  4,969  23,800  25.9%  101.8%  55.9%  5,236  

 26,301  31.3%  43.7%  7,525  35,000  38.0%  133.1%  41.4%  8,814  

 1,276  1.5%  16.6%  173  1,000  1.1%  78.4%  13.4%  95  

ẑ ṕ Ṗ ḭךּ ףּ ︣Ḯ 
ẑ ḭ ףּ ףּ ︣Ḯ 

ṕ Ṗ 
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¸ ךּ  

Â ︠︡  

ἲ ṇ ︡ ḱ ṇ  

ἲ פּ ḭ  

ṥ Ṧ ṥ פּ Ṧ 

 
ṕ Ṗ 

 
 

 
 
 

 
ṕ Ӹ Ӹ Ӹ

Ṗ 

 
( ṧ Ӹ Ӹ )  

 
 

 

 

ḱ כֿ   וֹ



 

26,384

31,545

6,800

6,9987,437

6,376

2,334

2,090

2,392

2,262

986

967

0 10,000 20,000 30,000 40,000 50,000

15/1 

16/1 

ṕ Ṗ
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ẑṥ ṇ Ṧ16/1  Ḳ1 110.00  1 18.00  Ẕ ṥ ṇ Ṧ 15/1 Ḳ1 105.78  1 17.17  

51,675  

44,900  

ṇ 105.5 Ṿ 

ṇ 114.0 Ṿ ṕ Ṗ 
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¸  

Â  

Â ︡ ︡ 

Â ףּ ḭ ︡  

 

¸ ṕ Ṗ 

Â 5 ṇ( ḱ ḭשּאל ḭ ḭ ḭּ︡ף )  

 

Â Ḳ טּ ḱ  

 

 

Â Ḳ ṇ ︡ 

        ( ḭ ṇ ḭSCM Ṗ  

         

Â Ḳ וֹ  
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¸ ṇḱ  

Â טּ  

Â PR  

Â ṇ ṇ  

 

¸  

Â ︡ ḱ ︡ 

Â ḭ ḱ  

 

¸ ḱ  

Â ṇ ︡ ḭ  

Â טּ ḭ  
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ṥ 5 Ṧ  
וֹףּ   ףּ 45Ṍ50Ṿ ︡ӷ 
ךּ   ӷ  לּ

Ṯ ṯ  

 
ể3/ ể  14/1  ể5/ ể  ể6/ ể  

        

( )  ( )  ( )  ( )  ( )  ( )  ( )  ( )  

1 טּ  
ṕ Ṗ 

44
ṕ22Ṗ 

71
ṕ35.5 Ṗ 

66
ṕ33Ṗ 

55  45  60  54  54  

 50.3%  50.4%  49.6%  48.4%  

  
  

ể4/ ể  ể5/ ể  ể6/ ể  

     

( )  ( )  ( )  ( )  ( )  

ṕẑṖ 2,092  3,091  1,672  3,204  4,327  

 
( )  

733  1,663  780  1,705  2,166  

ẑ ḭ2013 8 1 ︡ ḭ 1 2קּ ףּ ︣ 
 1 טּ לּ ḭ ︡ ︡ ףּ ︣ 

ẑ ṕ Ṗ 



 

וֹ  
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2014  Topics  
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Ẋ    
   

Ẋ  ṇ ṇ  
 ṇ ṇ אל 16לּ   

Â 3,400 פּ ḭ ךּ  

︡ḭ ︢
שּ ךּ  

 

Â ṡ / Ṣ 
ṇ ṇ פּ ḭ ṇ ḭ 
ṇ No.ể ṇ ṇ ︡ ḭ 
ṇ ︡ḭ 
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